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RWI/ISL Container Throughput Index
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RWI/ISL computations based on data provided by 89 ports. February 2020: flash estimate.
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Global Output Index Business Activity Index
Composite / Manufacturing / Services (Business Activity) Consumer services / Business services / Financial services
sa, >50 = growth since previous month sa, =50 = growth since previous month
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Reduction in traffic* versus normal levels
Percent difference year-on-year, three-day moving average

Larger drop

AR
Average in traffic

This )
e § 3%

Last .
ok l, -28%

Smaller drop

in traffic
" L. No data
\ #;
N\ #; = |
Smallest drops in traffic g Largest drops in traffic
1. Russia 0% 1.lrag -T0%
2. Japan 6% 2. Philippines 63%
3. Taiwan -10% » P # 3. Malaysia 63%
4. South Africa -10% 4. India 61%
20% A
5. lceland 11% 5. Israel -59%
0% o
L | l I
-20% I
Japan
-6%
-40% o China ’_I
-25% Germany ’—‘
-31%
Brazil  United ’—‘
-60% A .
-42%  Kingdom United l_‘
o ran
A7% -53% 549, India
80% - 61%

*Traffic refers to light-duty vehicle traffic.
**Average is population-weighted, and numbers for both weeks are using a three-day moving average.
Source: TomTom Traffic Index; Google Maps; Rystad Energy research and analysis

Rystad Energy
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Author’s results based on data from FGE, Rystad Energy, KPLER
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Global oil demand impact analysis Covid-19 — Effective Prevention Scenario
Thousand bpd
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mmm Rest of World = Pre-virus e Previous
—"Manage the Virus"

Rystad Energy

Ramin Forouzandeh | Telegram: @EconomicsandQil | Email: raaminf@gmail.com



ools ;o L3935 9 ¢y 39 B pan ub

Global gasoline and road diesel consumption growth year-on-year
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Virus spread and

public health
response

of COVID-19

Rapid and effective control
of virus spread

within 2-3 months

Effective response, but
(regional) virus resurgence

stancing
continue [ \ r eral months

Broad failure of public health
interventions

Public health

to control the spread of the virus

for an extended period of time

( , until vaccines are available)

9yt S L V- (5 S0 (0,55

GDP impact of COVID-19 spread, public health response, and economic policies_

B1

Virus contained,
but sector
damage; lower

long-term trend
growth

B2

Wirus

resurgence;
slow long-term

growth

B3

Pandemic
escalation;
profonged
downturn without
ECONOMIC recovery

Ineffective interventions
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B4

Pandemic
escalation; slow
progression towards
ECONOMIC FECOVEry

Partially effective
interventions

B5

Pandemic
escalation;
delayed but full
BECONOMIC recovery

Highly effective

interventions
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Address the immediate Address near-term Create a detailed plan Re-imagine the “next Be clear about how
challenges that cash management to return the business normal”—what a the regulatory and

COVID-19 represents challenges, and back to scale quickly, discontinuous shift looks competitive environment
to the institution’s broader resiliency as the virus evolves like, and implications for in your industry may shift
workforce, customers, issues during virus- and knock on effects how the institution

technology, and related shutdowns and become clearer should reinvent
business partners economic knock-on

effects
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Identify and prioritize key
risks

Identify and prioritize key macro,
sector and company idiosyncratic risks
based on exposure and impact

Establish portfolio of
interventions

Identify an end to end portfolio of
interventions and trigger points

8391 0b Spls F— (s 5o byl58

Develop tailored scenarios

Develop company specific scenarios
based on the range of outcomes of the
highest priority risks

Set up a cash war room /
dashboard
Improve cash transparency and

implement tighter cash controls to
mitigate downside scenarios
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Conduct stress testing of
financials

Stress test the P&L, Balance Sheet,
Statement of Cash Flows to assess
and frame the potential gaps for
planning

Build the resilience
dashboard
Build the dashboard of key leading

indicators to monitor that can be
dynamically updated




TOP WINNERS Top categories where respondents are likely to spend more in next six months

China Italy us UK France

Fresh and organic foods Utilities

Household care Cars/automobiles

Insurance

Savings Medical procedures

Packaged food

Mobile electronics
and beverages

Cosmetics Entertainment

Source: BCG COVID-19 Consumer Sentiment Survey, March 13-16, 2020 (N = 1,831 China; 2,345 US; 2,787 UK; 2,521 France; 2,206 ltaly), unweighted; representative within +3% of census/national demographics.
Note: Question text: “How do you expect your spend to change in the next 6 months across the following areas?" Excludes categories with N <~100.

! Winners and losers were defined as up to the top 10 categories in which 20% or more of respondents plan either to increase or to reduce their spending over the next six months.
2 Includes leisure travel (41%) and business travel (39%).
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TOP LOSERS Top categories where respondents are likely to spend less in next six months
China Italy us UK France

Restaurants Gambling

Travel ‘

Tobacco/smoking

Luxury/fashion ' Outerwear

Home electronics/
Alcohol appliances

Public transportation Home décor

Athletic equipment

Toys and games

Entertainment

Cars/automobiles

Women'’s clothing

Source: BCG COVID-19 Consumer Sentiment Survey, March 13-16, 2020 (N = 1,831 China; 2,345 US; 2,787 UK; 2,521 France; 2,206 Italy), unweighted; representative within +3% of census/national demographics.
Note: Question text: “How do you expect your spend to change in the next 6 months across the following areas?" Excludes categories with N <~100.

! Winners and losers were defined as up to the top 10 categories in which 20% or more of respondents plan either to increase or to reduce their spending over the next six months.

2 Includes leisure travel (41%) and business travel (39%).
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1. COVID-19: Briefing materials - Global health and crisis response, March 25t, McKinsey & Co.
2. COVID-19 REPORT (4TH EDITION), April 1, Rystad Energy

3. FGEreports, March

4. Corona Situation Reports, WHO

5. OQilis Broken, March 30™, Pareto Securities

6. COVID-19 Consumer Sentiment Snapshot #3: Turning the Tide, March 301, BCG




o EconomicsandOll

M ragaminf@gmail.com

m www.linkedin.com/in/ramin-forouzandeh/



mailto:raaminf@gmail.com
https://www.linkedin.com/in/ramin-forouzandeh/

